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GUIDELINES FOR RETAIL STORES
UNDER COVID-19 PANDEMIC
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Keep Your Customers Safe in Store
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KEEP YOUR CUSTOMERS SAFE IN STORE FREEZNEERR S
Measures in Store A\[]EZBYFEH In-Store Cleaning Protocols |EfE £155|

Add hand sanitizer stations at entrances or at appropriate
*Measure body temperature of each customer at entrances areas
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2 *Apply store sanitization regularly HEACH
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*Request customers to put on face mask before
entering the store M AS(.
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*Re-sanitize all carts and buggies after each customer use
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*Provide hand sanitizer for customer’ use when they enter | o
the store to reduce the risk of transmission 3
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*Frequently clean work areas, objects and equipment
between uses or that are touched regularly
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*Provide adequate disposal arrangements for
cleaning products

4 .
Post clear signage and visual aids on hygiene at entrance to

customers on arrival
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% Essential measures for preventing COVID-19 pandemic in retail stores
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KEEP YOUR CUSTOMERS SAFE IN STORE IE{REEZNRERTS

Store Crowd Control [E&§ Zak|

Customer Communication Ei% ;&iF
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Limit the number of customers in the store
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Make sure to proactively communicate any business
changes or product availability updates
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Suspend In-store sampling distribution and collection
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Display notifications in a prominent place in the store
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and on your website
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Offer order fulfillment options for online orders such as

locker pickup
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CLEAR INSTRUCTIONS TO FRONTLINE STAFF Aai43 8 T2 (HIAtEIS T

Staff Training Ai#R S TI55I Hygiene Guidelines #4158
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Develop communication and training materials for new *Provide hygiene guidelines to frontline staff with
procedures clear instructions
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Train employees to be on the lookout for customers : Implement a no-touching policy (no handshakes, hugs, or >€
exhibiting the symptoms of COVID-19 other close contact)
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Social Distancing in Store [EPIAY$1 3 BBk 21

Disseminate reliable information from the relevant authorities
to the frontline staff regularly
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Encourage frontline staff working side-by-side instead
of face-to-face
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« Split into teams, shift groups, fixed teams or \
partnering to reduce contact frequency R4 E T 5™
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« Provide support for frontline staff around mental

*Supply protective equipment to frontline staff, such as health and welloeing 23148 S T2t RO IERE S E
face mask, safety helmets, gloves, eye protection etc.

« Ask staff to stay home if they are sick or have any
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Essential measures for preventing COVID-19 pandemic in retail stores
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Effective and innovative anti-epidemic measures on
frontline staff, customers or retail stores
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In Retail Stores
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Frontline Staff
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Zoom Meetings to share Latest Social Distancing and
Health Measures
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Customer
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Customer
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In store Signage for Social Distancing Measures Press Clipping on No Dine In at McDonald’s
before the Government announces
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Customer
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Social Distance Carry Out

Cash Handling

Source: Pizza Hut
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Customer

REE

T_ &5 22 ¥ miling with the Eyes JEEh, EE T
= I\ﬁﬂﬁﬁ%@iﬂﬁﬁ%ﬁ@b HALE
T_}_ﬂzmﬁﬂ’]rfi'::'?ﬂ SmEEMEE faiﬁ
N, R EN B RE R IO L,(E%E”I“A RICNIE

TT7 -
<wEERB

Smiling with the Eyes
Hespttality Fast Service £ Mastery Quality

i
g

Source: KFC Hong Kong




HRRMA Qutlet Anti-Epidemic Measures Recognition
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Certificate with an unique recognition number (sample is shown below) will be issued to the retail stores,
which pass the assessment. The certificate is an electronic version and can be printed out and shown at
your stores to gain consumers' confidence in shopping at your stores.
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CERTIFICATE OF OUTLET ANTI-EPIDEMIC MEASURES RECOGNITION
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This is to certify that the following epidemic prevention measures have been
implemented in this store:

BRAND NAME
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Implement Measures at Entrance
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Implement store sanitization regularly
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Provide clear hygiene guidelines to frontline staff

Recognition Number: OMR202011201
Valid until October, 2021

ISSUED BY HONG KONG
RETAIL MANAGEMENT ASSOCIATION
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Recognized Retail Brands 525
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‘This Store's Pledge
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HRRMA Outlet Anti-Epidemic
Measures Recognition
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Enquiry Z3: 2866-8311 membership@hkrma.or g
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